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You Have a Choice to 
Make  



Insert text here
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Experiences  
are the new world order
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The rise of experiential
S U C C E S S F U L B R A N D S  =  E X P E R I E N C E  C R E ATO R S

F R O M  A S I L O E D  C H A N N E L TO  A C R I T I C A L M A R K E T I N G  TA C T I C
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2018

2014

2011

2008

2006

2005
2003

2019

> 10 Million Online Viewers

1,300  
Attendees

3,400  
Attendees

5,600  
Attendees

10,200  
Attendees

46,000  
Attendees

150,600  
Attendees

171,000  
Attendees

BLAZING A TRAIL  
FOR 16 YEARS
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GET READY FOR DREAMFORCE
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YOU
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EXPERIENCE  
DESIGN

Sweating the big stuff –  
and the small stuff  

– to ensure relevancy  
and consistency across  

every experience  
touch-point.

360°  
APPROACH

Integrated and diverse team 
and operating model across 

the platform. 

IMPACT
Beyond the bottom-line,  

the role and responsibility our 
industry has  

in improving and celebrating 
the communities we work in.

1 32 4

Focus Areas

CONTENT
Storytelling is the key to 

the new experiential 
social currency & the key 

to what next in 
experiential marketing 

and social amplification.
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( R A I S E  Y O U R  H A N D  I F  Y O U ’ V E  H E A R D  T H AT O N E  B E F O R E )

C O N T E N T  I S  K I N G
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5 0 0  M I L L I O N  T W E E T S    |    4 . 3  B I L L I O N  FA C E B O O K  M E S S A G E S    |    5 0 0  M I L L I O N  H O U R S  O F  Y O U T U B E  F O O TA G E

. . . S E N T,  P O S T E D  A N D  U P L O A D E D  E V E RY D AY

B E F O R E :  1 , 0 0 0  AT T E N D E E S  =  1 , 0 0 0  I M P R E S S I O N S  

TO D AY:  1 , 0 0 0  AT T E N D E E S  =  1 , 0 0 0 , 0 0 0  I M P R E S S I O N S

C O N T E N T  I S  M O R E  L I K E  A  

B R U T A L  D I C T A T O R
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E X P E R I E N C E S  H A V E  E M E R G E D   

A S  A  N E W  S O C I A L  C U R R E N C Y
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N O T  C R E A T I N G   

C O N T E N T  M E A N S …
N O T PA RT I C I PAT I N G  I N  T H E  C O N V E R S AT I O N .

N O T D I C TAT I N G  T H E  WAY Y O U R  B R A N D  I S  P E R C E I V E D .

N O T E N G A G I N G .

N O T B U I L D I N G  R E L AT I O N S H I P S .

N O T M AT T E R I N G .  N O T E V E N  A L I T T L E .
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There is no better place  
to create effective content  

than at YOUR event
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I F  Y O U ’ R E  N O T  C R E A T I N G  

C O N T E N T … Y O U  D O N ’ T  E X I S T
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A N D  T H E Y N E E D  TO  K N O W  H O W  TO  P R O D U C E  A S TO RY.

E X P E R I E N C E  C R E A T O R S  M U S T  

B E C O M E  M A S T E R  S T O R Y T E L L E R S

E V E N T S  A R E  M E A N I N G F U L E X P E R I E N C E S

P E O P L E  S H A R E  M E A N I N G F U L E X P E R I E N C E S

Y O U  C R E AT E  M E A N I N G F U L E X P E R I E N C E S

Y O U  A R E  T H E  F O U N D AT I O N  O F  G R E AT C O N T E N T
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T U R N  Y O U R  I N D U S T R I A L D E S I G N E R  I N TO  A S E T D E S I G N E R .

T U R N  Y O U R  P R O D U C E R S … I N TO  P R O D U C E R S .

T U R N  Y O U R  C R E AT I V E  D I R E C TO R S  I N TO  D I R E C TO R S .

S O . . . I T ’ S  T I M E  T O  

R E T H I N K  Y O U R  T E A M
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Y O U  N E E D  TO  U N D E R S TA N D  Y O U R  S TO RY A S S E T S .

Y O U  N E E D  TO  U N D E R S TA N D  D I S T R I B U T I O N .

Y O U  N E E D  TO  U N D E R S TA N D  P L AT F O R M S .

A N D . . . I T ’ S  T I M E  T O

R E T H I N K  Y O U R  M O D E L



Title Text
• Body Level One

• Body Level Two

• Body Level Three

• Body Level Four

• Body Level Five
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B R A N D S  N E E D  T O  A C T  L E S S   

L I K E  A D V E R T I S E R S …

A N D  M O R E  L I K E  M E D I A  C O M P A N I E S
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O U R  J O B  I S  T O  

S E T  T H E  

S T A G E  
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Y O U  C A N ’ T  E X T R A C T C O N T E N T F R O M  E V E N T S  —  O R  V I C E  V E R S A

T H E R E  I S  N O   

“ O N E  O R  T H E  O T H E R ”   

A N Y M O R E .
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T O  C R E A T E  E V E N T S  W H E R E  

A T T E N D E E S  B E C O M E   

T H E  H E R O E S  I N  O U R  S C E N E S
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T O  T U R N  A T T E N D E E S  I N T O  

S T O R Y T E L L E R S
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O N E S  W I T H  E M O T I O N A L  

S K I N  I N  T H E  G A M E

- KF/ Re: “Attendees with emotional 
skin in the game” 


We want our trailblazers marketing 
for us. We want everyone working in 
our platform. Re-skilling is top of 
mind…. “you don’t have to go to 
college” “I was a mom and now I’m 
an admin.. “
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E A G E R  T O  S H A R E   

T H E I R  E X P E R I E N C E



Let’s take #DF18 and Adam Rippon/Tracee Ellis Ross as an example
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Pre Event
Education

.

During Event
Experience

Watch the keynote 
streamed on the Twitter feed 

or on Salesforce Live.

Capture interview footage on 
site to create a Trailblazer 

Moment

Socialize a keynote video clip to 
keep the momentum 

moving...and hopefully find the 
love that Adam & Tracee did.

Post Event
Extending the influence and targeting

What does the journey look like?
Let’s take #DF18 and Adam Rippon/Tracee Ellis Ross as an example

https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
https://www.youtube.com/watch?v=1sc8cBPLOxY&list=PLnobS_RgN7JbwEXGZip1CL5TLOxnAeWL9&index=10
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S O  T H A N K S  C O N T E N T !

C O N T E N T H A S  T R A N S F O R M E D  E X P E R I E N T I A L .

S O C I A L M E D I A H A S  R E D E F I N E D  E X P E R I E N T I A L’ S  R O L E .

I F  Y O U ’ R E  N O T C R E AT I N G  C O N T E N T,  Y O U ’ R E  N O T R E A L LY C R E AT I N G  E X P E R I E N C E S .
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EXPERIENCE  
DESIGN

Sweating the big stuff –  
and the small stuff  

– to ensure relevancy  
and consistency across  

every experience  
touch-point.

360°  
APPROACH

Integrated and diverse team 
and operating model across 

the platform. 

IMPACT
Beyond the bottom-line,  

the role and responsibility our 
industry has  

in improving and celebrating 
the communities we work in.

1 32 4

Focus Areas

CONTENT
Storytelling is the key to 

the new experiential 
social currency & the key 

to what next in 
experiential marketing 

and social amplification.
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D O  Y O U  D E S I G N  E A C H  

E X P E R I E N C E  W I T H  P U R P O S E ?
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I S  T H E R E  R E L E V A N C Y  A N D  

C O N S I S T E N C Y  A C R O S S  E V E R Y  

T O U C H  P O I N T ?
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D O E S  T H E  E X P E R I E N C E  D E S I G N

M A P  T O  Y O U R  B R A N D  &  C O R E  VA L U E S ?
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E V E R Y  J O U R N E Y

C A N  B E  C U R A T E D
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H U M A N  C O N N E C T I O N

I S  T H E  N E W  C R E A T I V I T Y



SALESFORCE EXAMPLE
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DRIVEN BY FOUR CORE VALUES
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SALESFORCE STARTS WITH CORE VALUES, TOO.
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I N S P I R AT I O N C U S TO M E R  S U C C E S S

E Q U A L I T Y F U N !I N N O VAT I O N
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I N S P I R A T I O N
D R E A M F O R C E  C O R E  VA L U E  # 1



C U S T O M E R   
S U C C E S S

D R E A M F O R C E  C O R E  VA L U E  # 2
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I N N O V A T I O N
D R E A M F O R C E  C O R E  VA L U E  # 3



�41

E Q U A L I T Y
D R E A M F O R C E  C O R E  VA L U E  # 4



�42

F U N !
D R E A M F O R C E  C O R E  VA L U E  # 5



�43W H A T ’ S  N E X T  I N  E X P E R I E N T I A L  M A R K E T I N G+

EXPERIENCE  
DESIGN

Sweating the big stuff –  
and the small stuff  

– to ensure relevancy  
and consistency across  

every experience  
touch-point.

360°  
APPROACH

Integrated and diverse team 
and operating model across 

the platform. 

IMPACT
Beyond the bottom-line,  

the role and responsibility our 
industry has  

in improving and celebrating 
the communities we work in.

32 4

Focus Areas
1

CONTENT
Storytelling is the key to 

the new experiential 
social currency & the key 

to what next in 
experiential marketing 

and social amplification.
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A P P R O A C H I N G  Y O U R  E V E N T S

B Y  D I S C I P L I N E ?
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W E L L ,  Y O U R  N O T  A L O N E

B U T  I T  I S  T I M E  T O  

B R E A K  D O W N  T H E  S I L O S
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E X P E R I E N C E S  M U S T  B E  D E S I G N E D  
A N D  P R O D U C E D  B Y   

I N T E R D I S C I P L I N A R Y  &  D I V E R S E  
T E A M S
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T O  D E L I V E R   

T R U L Y  I N T E G R A T E D  A T T E N D E E  

J O U R N E Y S
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F O R  E V E R Y O N E
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EXPERIENCE  
DESIGN

Sweating the big stuff –  
and the small stuff  

– to ensure relevancy  
and consistency across  

every experience  
touch-point.

360°  
APPROACH

Integrated and diverse team 
and operating model across 

the platform. 

IMPACT
Beyond the bottom-line,  

the role and responsibility our 
industry has  

in improving and celebrating 
the communities we work in.

32 4

Focus Areas
1

CONTENT
Storytelling is the key to 

the new experiential 
social currency & the key 

to what next in 
experiential marketing 

and social amplification.
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S I T T I N G  A T  T H E  A D U L T ’ S  T A B L E

B R I N G S  A D U L T  R E S P O N S I B I L I T I E S
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T O  Y O U R  B R A N D

A N D  T O  T H E  W O R L D



What you 
communicate is 
how the world sees 
your company.
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Everyone has to be aligned on how they communicate the brand. 
Everyone has to stay positive. If you want to be successful, you 
have to present your company like a success. Having the right 
attitude is critical. We’re known for our events.  We like to make a 
big splash. But the most important aspect is the live feedback we 
get. When I see customers nodding in agreement or reporters live 
blogging from our keynotes, I know that we are connecting with the 
market. Time after time though, it’s the customers who are the real 
stars of our events and all of our communication. Nothing matches 
the persuasive power of their authenticity and enthusiasm. In 
essence, our customers are our brand.
— MARC BENIOFF, CHAIRMAN & CEO, SALESFORCE
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Experiential marketing  
knows no bounds.  
And as brands continue  
to evolve, it is fast becoming  
the secret weapon  
for marketers.  
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ARE YOU READY?



I've learned that people 
will forget what you 
said, people will forget 
what you did, but 
people will never forget 
how you made them 
feel.
- Maya Angelou
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QUESTIONS?



Thank you 
+Chris Meyer

GEORGE P. JOHNSON
@GPJ_Meyer

Karin Flores
SALESFORCE
      @kflowSF


