


Risk & Reward
The BRAVE Moves Every Event Planner Should Be Taking NOW
to Create a DIFFERENTATED Attendee Experience
and Become a HERO in Their Organization



Mark Snell
Competitive Cyclist
Audience-Focused
Storyteller

Janyce Harper
Good Dancer
Bad Singer
Wine Drinker*

*According to my son. 
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(in a good way)



ENTICE
Builds anticipation and 

set expectations 
before guests arrive.

ENTER
Orients guest to the 
experience as they come 
through the first point of 
physical contact.

ENGAGE
Connects through all 
senses and maintains 
that connection while 
guests are in the
physical space.

EXIT
Not the end of the experience.  

EXTEND
Reminds guests of their 

interaction and keeps them 
connected to the brand 

after they leave & preps 
them for their next visit.

The 5 E’s of Experience Design

physical
needs

rational
needs

emotional
needs





Customer Intelligence
Target Acuity

Quality Content 
Multi-channel Marketing Campaign 

Ease of Acquisition
Advocacy



On a scale of 1-10, how would you 
rate Commvault GO

Would you recommend 
Commvault GO to a peer? 

Do you plan on purchasing 
more solutions now that 
you’ve attended Commvault GO?

“Yes”  95%

“Yes”  62%

8.7 overall average

























“Overall engagement 
from the Commvault 
team was excellent -

thank you.”



“Overall engagement 
from the Commvault 
team was excellent -

thank you.”





























1. Go with your gut

2. If you have Data…use it

3. Look for inspiration in other places

4. Have a long memory

5. Be Brave!

Five Keys to Overcome Fear



Take the risk.
Be that hero.

jharper@commvault.com

msnell@eventmarketingpartners.com


